AOTrOBOP N201/2025
0 ANCTPNOYLLIMN MY3bIKaZIbHOTO KOHTEHTA

r. Yananxym
«_ » 2025 ropa

KomMnaHusa Audio Brand Studio, B nu1ue ,

Ha OCHOBaHWUW BHYTPEHHUX MOTHOMOYUIN, UMeHyeMas B AanbHenleM «AncTtpmnbbroTop», ¢
OHOW CTOPOHbI, U ,

WMeHyeMbIl B fanbHeNLeM «<APTUCT», C APYTON CTOPOHbI, BMECTE UMeHYyeMble «CTOPOHbI»,
3aKMHOYNIN HACTOSALLNIA [OTOBOP O HUXKECNEAYOLLEM:

1. NMpepMeT poroeopa

1.1. ApTucT nopyuaert, a AnctpmbbroTop NpnHUMaeT Ha cebsa 06A3aTenbCTBO MO
oncTpnbyummn My3bikanbHbIX Npoun3BegeHun AptucTa (ganee — KOHTEHT) Ha UM POBbLIX
nnowagkax (Spotify, Apple Music, VK My3bika 1 ap.) Ha ycnoeuax HacToALero [lorosopa.

1.2. AncTpubbioTOp pasMeLlaeT, pacnpocTpaHaeT, aAMUHUCTPUPYET U OCYLLLeCTBNSAET
c6op 1 BbINaTy BO3Harpa)kaeHua ot peannsaumm KoHTEHTa, COrNacHO yCNoBUAM,
yKasaHHbIM B HacTosLLeM [loroBope.

2. MpaBa u 0693aHHOCTU CTOPOH
2.1. O6a3aHHocTM AlnctpmbbroTopa:

e 2.1.1. OcyLiecTBnATb 3arpy3Kky, TexHMYeckyro 06paboTky 1 nocTtaBky KoHTeHTa Ha
3anBMeHHble UMdpOoBbIE NIOoLWaAAKN.

e 2.1.2.MpenoctaBnatb APTUCTY perynapHyto oTYETHOCTL (He peXke 1 pa3a B KkBapTan)
0 foxodax v npocnyLumBaHusax.

e 2.1.3.poun3BoaunTb BbiNaTbl aBTOPCKUX U CMEXKHbIX BO3HArpaxxaeHnim AptucTy B
nopsake, ykasaHHOM B pa3gene 4 HactoAwlero [lorosopa.

e 2.1.4. He ucnonb3osaTb KOHTEHT 3a NpenenamMmu npeaycMoTpeHHbIX ycnosuin 6e3s
NMMCbMeEHHOro cornacma ApTucra.

2.2. 06a3aHHOCTM ApTUCTa:

e 2.2.1.TpepocTtaButb AnctpmnbotoTtopy BCe He0b6Xx0aAMMble MaTepuansl: ayanodansnsl,
obnoxkun, metagaHHole (ISRC, aBTopbl, ucnonHutenu n gp.).

e 2.2.2.TapaHTUpoOBaTb HanMuMe BCex HeobxoaMMbIX NpaB Ha KOHTEHT, B TOM uncne
npae Ha MCMO/Ib30BaHME Yy>XKUX MPOU3BEAEHWNI, EC/TN TaKne UMeroTCA.

e 2.2.3. He 3aknto4aTb aHaNOrMYHbIX A4OrOBOPOB C APYrMMU ANCTPUBbIOTOpaMu B
OTHoLLEeHUW Toro >ke KoHTeHTa 6e3 nucbMeHHOro cornacua Anctpmnborotopa.



3. MpaBa Ha KOHTEHT

3.1. Bce aBTOpCcKMeE 1 cMexHblie NpaBa Ha KOHTEHT coxpaHatoTca 3a APTUCTOM.
OnctpubboTop NonyvyaeT HEUCKAUUTE/IbHYIO INLEH3UIO HA pacnpocTpaHeHne
KoHTeHTa cpokoM Ha __ 5 ner.

3.2. lncTtpmnbboTOp HE BNpaBe rnepenasaTb NpaBa TPETbUM NML,aM 6€3 MMCbMEHHOTro
cornacua AptucTa.

4. Bo3Harpa)kgeHue un pacuyeTbl

4.1. Bo3HarpaxxgeHue, nony4yeHHoe oT UMPpOoBbIX My3blKasibHbIX N1aTGOpM, NocTynaeT
OuncTtpnbbioTopy Yepes3 CTOPOHHEro arperatopa — koMmnanuto Sundesire Media

N3 obLuero goxona:

— arperaTop yaep>XuBaeTt CBO KoMumuccuto B pasmepe 30%;

— ocTaBwumneca 70% ot obLiero goxona, noctynatowmne AnctpmbbloTopy, NpM3HaroTCA
UYMCTbIM AOXOA0M (Qanee — «4UCTbI AUCTPUOYLIMOHHDBIN 00X04»).

4.2, YncTtbin gncTpnbyumnoHHbIN [oxon pacnpeaendetrca Mexxay CTopoHaMu B criegyroLmx
ponsax:

— Aptnct — 50% (nNaTbaecAaT NpoLEHTOB);

— Ounctpubbrotop — 50% (NATbAECAT NPOLIEHTOB).

4.3. BoinnaTbl ApTUCTY OCYLLLECTB/IAKOTCA He no3aHee _15__ uucna MecAua, cnenyroLlero
3a OTYETHbIM KBapTanoM, Ha 6aHKOBCKUE PEKBU3UTbI, YyKa3aHHble APTUCTOM.

4.4. MnHManbHada cyMMa And BbinniaTbl coctaBnset __50__gonnapos. B cnyuae ecnu
CyMMa MeHblLie, OHa NepPeHOCUTCA Ha CreayoLLniA nepuoga.

5. OTBETCTBEHHOCTb CTOPOH

5.1. B cnyuae HapyLwieHuns ycnosuin [lorosopa BuHoBHaA CTopoHa 06A3yeTcs BO3MECTUTb
apyron CTopoHe BCe AOKYMEHTaNbHO NOATBEPXKAEHHbIE YObITKU.

5.2. ApTUCT HEeCeT OTBETCTBEHHOCTb 3a cobt0AeHNE aBTOPCKUX U CMEXXHbIX MpaB U
rapaHTmpyert, uTo KOHTEHT He HapyLlaeT 3aKoHO4aTeNbCTBa M NpaB TPETbUX NNL,.



6. CpoK oercTBMA N pacTop>KeHne
6.1. loroBop BCTymnaeT B CU/Ty C MOMEHTa NMoAnMcaHusa n 4encTByeT B TeueHne _5_ferT.

6.2. [loroBop MOXeT 6bITb paCTOPrHyT NO B3aMMHOMY COI1aCUIO0 CTOPOH U/N B
OHOCTOPOHHEM MopAaakKe C NMMCbMEHHbIM yBegoMneHmneM 3a 30 gHen.

6.3. [Mocne pacTtop>xeHusa oroeopa Auctpnbbutotop 06a3yetcA B TeveHne 30 AHEN yaanuTb
KoHTeHT ¢ umndposbix nnatdopm.

7. Mpoune ycnoeua

7.1. Bce namMeHeHuna 1 gononHeHnA K [1oroBopy AeNCTBUTENbHbI TO/IbKO B MMCbMEHHOM
dopMe n nognuceiBatotca obenmm CTopoHamu.

7.2. Bce cnopbl 1 pa3Hornacma no HactoAaweMmy [loroeopy peLuarotTca NnyTéEM NeperoBopos.,
a npuv HEBO3MOXXHOCTU — B COOTBETCTBUM C 3aKOHOAATE/IbCTBOM CTPaHbl perucTpauum
Ounctpubbrotopa (Koponesctea TavnaHa).

8. PeKBU3NTbI CTOPOH

OunctpubbroTop:

KomnaHusa: «Audio Brand Studio»
PernctpaunoHHbin Homep (CR N9): 1100201502019
Appec: 220 Non Daeng Ban Khwao Chaiyaphum
Ten.: +66934409498

E-mail: alexanderbasov1980@gmail.com

ApTtucrt:
®dNO:
Macnopt/ID:

Anpec:
Ten.:

E-mail:

baHkoBckue PEKBU3NTHI:

Moanucu CTOPOH:

/ OvctpubbloTop / Aptuct




AGREEMENT No. 01/2025

on Music Content Distribution
Chaiyaphum

“” 2025

Audio Brand Studio, represented by , acting on the
basis of internal authority, hereinafter referred to as the “Distributor”, on the one hand,

and ”

hereinafter referred to as the “Artist”, on the other hand,
jointly referred to as the “Parties”, have entered into this Agreement as follows:

1. Subject of the Agreement

1.1. The Artist entrusts the Distributor with, and the Distributor undertakes, the distribution
of the Artist’s musical works (hereinafter — the “Content”) on digital platforms (Apple
Music, YouTube Music, VK Music, etc.) under the terms of this Agreement.

1.2. The Distributor shall upload, distribute, manage, and collect remuneration from the
use of the Content in accordance with the terms set forth in this Agreement.

2. Rights and Obligations of the Parties

2.1. Distributor's Obligations:

¢ 2.1.1. To upload, process, and deliver the Content to the stated digital platforms.

¢ 2.1.2. To provide the Artist with regular reports (at least once per quarter) regarding
earnings and streams.

¢ 2.1.3. To make royalty and related rights payments to the Artist in accordance with
Section 4 of this Agreement.

* 2.1.4. Not to use the Content outside the scope of this Agreement without the Artist’s
written consent.

2.2. Artist's Obligations:

® 2.2.1. To provide the Distributor with all necessary materials: audio files, artwork,
metadata (ISRC, authors, performers, etc.).

® 2.2.2. To guarantee full ownership or authorization to distribute the Content, including
rights to third-party works, if applicable.

¢ 2.2.3. Not to enter into similar distribution agreements regarding the same Content with
other distributors without written consent from the Distributor.



3. Rights to the Content

3.1. All copyright and related rights to the Content remain with the Artist. The Distributor is
granted a non-exclusive license to distribute the Content for a term of 5 (five) years.

3.2. The Distributor shall not transfer the rights to third parties without the Artist’s written
consent.

4. Remuneration and Settlements

4.1. Revenue received from digital music platforms is transferred to the Distributor via a
third-party aggregator — the company Sundesire Media

From the total revenue:

— the aggregator withholds a commission of 30%;

— the remaining 70% of the total revenue, received by the Distributor, is considered net
income (hereinafter — “Net Distribution Revenue”).

4.2. The Net Distribution Revenue is divided between the Parties as follows:
— Artist — 50% (fifty percent);
— Distributor — 50% (fifty percent).

4.3. Payments to the Artist shall be made no later than the 15th day of the month following
the end of each reporting quarter, to the bank details provided by the Artist.

4.4. The minimum payout amount is $50 (fifty US dollars). If the amount is lower, it is
carried over to the next period.

5. Liability of the Parties

5.1. In case of a breach of this Agreement, the liable Party shall compensate the other Party
for all documented losses.

5.2. The Artist is responsible for compliance with copyright and related rights laws and
guarantees that the Content does not violate any laws or third-party rights.

6. Term and Termination

6.1. This Agreement enters into force upon signing and remains valid for a period of 5 (five)
years.

6.2. The Agreement may be terminated by mutual consent of the Parties or unilaterally with
30 (thirty) days' written notice.

6.3. After termination, the Distributor shall remove the Content from digital platforms
within 30 (thirty) days.



7. Miscellaneous

7.1. Any amendments or additions to this Agreement shall be valid only if made in writing
and signed by both Parties.

7.2. All disputes and disagreements under this Agreement shall be resolved through
negotiations, and, if unsuccessful, in accordance with the laws of the country where the
Distributor is registered (Kingdom of Thailand).

8. Party Details

Distributor:

Company: "Audio Brand Studio"

Commercial Registration (CR N2): 1100201502019
Address: 220 Non Daeng Ban Khwao, Chaiyaphum
Phone: +66 934409498

E-mail: alexanderbasov1980@gmail.com

Artist:
Full Name:

Passport/ ID:

Address:

Phone:

E-mail:

Bank Details:

Signatures of the Parties:

/ Distributor / Artist
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